Content Strategy Template
Name of company:

Date:

Completed by:
Company Information

Type of Company: Basic background information.
1. What does your company do or sell?

____________________________________

2. B2B or B2C? 




____________________________________

3. Legal structure of company?


____________________________________

General Business Objectives: Overall, the type of growth you’d like to see for your company.
1. Tangible result you’d like to see:

___________________________________

2. Tangible result you’d like to see: 

___________________________________

3. Tangible result you’d like to see:

___________________________________

Specific Business Objectives: Take each item from above and add numbers and dates (if applicable).

We’d like to (achieve tangible result) by (amount or degree) in (time frame).

1. We’d like to ___________________ by ________________ in ___________________.
2. We’d like to ___________________ by ________________ in ___________________.
3. We’d like to ___________________ by ________________ in ___________________.
Audience Research

Audience: Identify your primary audience groups.
1. Target Group #1: 



___________________________________

2. Target Group #2: 



___________________________________

3. Target Group #3: 



___________________________________

Personas: Write down your primary personas.
1. Persona #1:




___________________________________
2. Persona #2: 




___________________________________
3. Persona #3: 




___________________________________

Audience Needs: Identify some of the most pressing needs or questions you have discovered across all audience groups.

1. Audience Need #1: 



___________________________________

2. Audience Need #2:



 ___________________________________

3. Audience Need #3: 



___________________________________

Refer to audience-research documentation.
Search Research
Priority Focus: What is your marketing team’s business direction during this time frame?  These goals will direct the search-focused topics you’ll write about.
____________________________________________________________________________________________________________________________________________________________

Core Pages to Support: Identify the pages on your website that are most relevant to meeting your business objectives.
1. Core Page #1: 




___________________________________

2. Core Page #2:




___________________________________

3. Core Page #3: 




___________________________________

Core Keywords: List the keywords most relevant to your core pages and audience needs.

1. Core Keyword #1: 



___________________________________

2. Core Keyword #2: 



___________________________________ 

3. Core Keyword #3: 



___________________________________

Refer to search-research documentation.
Production
Content Marketing Goals: These should both fulfill your audience’s needs and meet your business objectives.

1. Content Goal #1: 



___________________________________

2. Content Goal #2:



___________________________________

3. Content Goal #3: 



___________________________________

Primary Content Types: Determine the best types of content to reach your audience.
1. Content Type #1: 



___________________________________

2. Content Type #2:



___________________________________

3. Content Type #3: 



___________________________________

Content Production Goals: Identify reasonable goals to hit your business objectives. 
1. Production Goal #1: 



___________________________________

2. Production Goal #2: 



___________________________________

3. Production Goal #3: 



___________________________________

Content Auditing Schedule: Determine how often to check in on your content strategy.
Conduct a content audit with metrics reporting every _________________ months.

One-Sentence Vision Statement: Express the big vision of your content-marketing plan. Use this as an ideal to strive for, and base it on the reality of your audience’s needs and your company’s business objectives. Think big and envision what your greatest content-marketing success would look like. 
__________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

This content strategy is scheduled to be assessed and updated by ____________________.

